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Abstract: This deliverable will report on Task 11.2. The project website, 

including the project logo and a SUSFANS community on LinkedIn, will have an 

external and internal structure. The website will offer completed research 

output as well as provide key data that will allow the user to interact with the 

research findings. 
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1. Task 11.2 

The project website, including the project logo and a SUSFANS community on LinkedIn, 

have been created with input from the consortium during the first months of the project. The 

project website will be maintained by LEI-WUR, at least up to 3 years after completion of the 

project. It will have an internal and axternal structure. The website will offer completed 

research output as well as provide key data that will allow the user to interact with the 

research findings.  

 

1.1 The SUSFANS website 

The SUSFANS website was launched at the very start of the project. The website, 

www.susfans.eu,  will serve as the public portal of the project. It will be updated regularly with 

news about the project’s researchers and their activities. At times, dedicated sub-sites may 

be launched to facilitate targeted exposure for specific events or products. An example is the 

blog for the kick-off meeting http://kickoff.susfans.org/.  

The project website will be created with input from the consortium during the first months of 

the project. The project website will be maintained by UBO during the project phase. LEI-

WUR will follow up at least up to 3 years after completion of the project. It will have an 

external and internal structure. The internal structure is for internal communication purposes 

and storage of non-public project files. The website will offer completed research output as 

well as provide key data that will allow the user to interact with the research findings. 
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1.2 The SUSFANS logo 

To enhance a strong visual identity the following logo has been created: 

 

 

The SUSFANS-logo is a reminiscence of parts of the Sanskrit from “Prithvi”, which means 

earth.  It has been newly combined to a circle, a traditional symbol of harmony and integrity. 

The logo is divided in three main parts, floating around the SUSFANS-Logo text.  

The upper circle has a deep blue colour and symbolizes the sky, as a framing healthy 

environment. The three green sublines symbolize nature and are statements for the 

sustainable production of agricultural food in a traditional, organic and industrialized way. 

In the middle, under the logo text with its key message, there is a blue wave, symbolizing 

rivers and the sea, a traditional source of food. It is an aim of SUSFANS to integrate all food 

sources in a sustainable way. On the right side, the wave is transiting into an EU-flag.  

At the bottom, we can see a circle in form of bread, symbolizing food in its fertilized form.  A 

healthy diet with a high variety of food is essential for all EU-citizens. 

 

1.3 The SUSFANS community on LinkedIn 

The project will establish a LinkedIn group for an active exchange with the stakeholder 

group. The LinkedIn group, maintained by UBO, forms an essential element in the two-way 

communication with stakeholders, as it allows to set up a network of professional users with 

a low threshold for participation and open debate. 

 


